™

_I Summary of
Findings
2

i-rll November 13,

"',;“;r‘, s ©2012 Survey conducted by: National Research Center, Inc.
K £ s 2955 Valmont Road, Suite 300. * Boulder, CO 80301 * (303)444-7863 * www.n-r-C.Col

= The National Citizen Survey™ (The NCS).___ "
:




Scientific Survey Administration

Random
selection of
1,200
households
Households

selected from
comprehensive
list of all eligible
households

Data statistically
weighted to
reflect
population

Valid
Characteristics SCl e nt|f| C
of surveyed Random
sample Su rvey selection of

respondent in
matches
population household

Has a quantified Has a specified
margin of and accurate

sampling error response rate
(+/- 5%) (34%)
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Eﬁg Overall Quality of Community.

¥

¥ Novi as a place to live

'"l“mlmh
Overall quality of life in Novi Much above

national

= Neighborhood as a place to live henchmank

Percent “excellent” or “good”

Would recommend living in
Novi to someone
who asks

@

@) - national benchmark comparison

Remain in Novi for the next
five years

2, = Compared to 2010 = No by year comparison

©2012 National Research Center, Inc.

The

“‘Eﬁ Community Design

NN




The National Citizen Survey™

National
Benchmark
above
Ease of walking 58% BN @

Traffic flow
on major streets

Transportation

Availability of
paths and walking trails

Ease of bicycle travel

Percent “excellent” or “good”
@ . : Compared to 2010

£l ©2012 National Research Center, Inc.

. Transportation Services

2 Amount of o <
3 public parking above [FE8 .
[ ™= snow removal @

Sidewalk maintenance 68% Much
above

Street cleaning; -
Street lighting ' @ @
Traffic signal timing @ p
Street repair @ w _t
Bus or transit services @ @,

Percent “excellent” or “good” “ = national benchmarkGomparison [ = Compared to 2010
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EI« : The National Citizen Survey™
bl Housing
Eiii

Availability of affordable quality 70% @
(1

housing Much above
the
national

Variety of housing options 83% benchmark
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The National Citizen Survey™

| Land Use, Planning and Zoning

> .01%

benchmark

Overall appearance of Novi

77%, = £

benchmark
Quality of new development iniNovi

2, = Compared to. 2010

10

Percent “excellent” or “good”
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== Economic Sustainability

el
.

Shopping opportunities

Overall quality of businesses
and service establishments

Much above
Novi as a the

place to work national
benchmark

Employment opportunities

@ . = Compared to 2010
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Public Safety

Neighborhood Downtown

96%4

The National Citizen Survey™

From Violent Crime

@+ &0

From Environmental

Hazards
@t

From Property Crime

o (D
y

Felt “very” or “somewhat” safe

Fire services
Ambulance/EMS

Police services

Fire prevention and’education
Crime prevention

Municipal courts

Emergency preparedness

Traffic enforcement

NI Sflofoffofjlollofo©
Nlofjoloflolollola
RSP RRTISSIRREIKEIS R

@ W = Compared to 2010 = No by year comparison
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@ "2 : Compared to 2010
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]

Much above
the
national
benchmark

Percent “excellent” or “good”
14




=% Environmental Sustainability

Eid
il

Quality of overall natural environment

Preservation of natural areas such as
open space, farmlands and greenbelts

77%

Recycled used paper, cans or bottles from
home at least once in the prior 12 months

@ . : Compared to 2010

d ©2012 National Research Center, Inc.

cycling
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National

Benchmark
Much G
above d
0, AaN A
81% IO ... D
\
above

Percent “excellent” or “good”
15

The National Citizen Survey™

Much above
the
national
benchmark

@ 2. = Compared to 2010
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,5%‘7‘

X—7\— /NS

k

= vy

F:::N Recreation programs or classes @
3
F

I
B 0
. 80% -

LN
om .
= @ 2 @-comaeioo  RECTEAtiON above
the nationa

T
Iiuﬂ Percent “excellent” or “good” OppOI‘tu n |t|es benchmark
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"' E )| Culturalfand

"ii\ Educational
Opportunities

-
‘

»
%

77

iﬁﬂ

.

g!“ @ 2. = Compared to 2010
A

o
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Educational
opportunities

Much above
the
Opportunities to national
attend cultural benchmark

activities 74%

The
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*% Community Inclusiveness
_

Novi as a place
to raise children

Openness and acceptance
of the community toward

93%

85%

people of diverse backgrounds

Sense of community

Novi as a place
to retire

Availability of affordable
quality child care

75%

68%

68%

Percent “excellent” or “good”

2, = Compared to 2010
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ernvices to
uth

2. = Compared to 2010
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Much above
the
national
benchmark

Above
the
national
benchmark

Percent “excellent” or “good”

Much above
the
national
benchmark

The National Citizen Survey™
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= Civic Activity

276% =

& Opportunities to velunteer
d

aovetre [ 7 3 O/O

benchmark
Opportunities to participate in

"WwyS Percent “excellent” or “good” community matters

“= national benchmark comparison 2. = Compared to 2010

A
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Overall image or
reputation of Novi

The overall direction that
Novi is taking

Job Novi government does
at welcoming citizen involvement

The value of services for the
taxes paid to Novi

Much above
the
national
benchmark

Percent “excellent” or “good”

2, = Compared to 2010

d ©2012 National Research Center, Inc.

7 City of Novi Employees

Responsiveness

Courtesy

Knowledge

Overall impression

©2012 National Research Center, Inc.

-
-
@ na:izenal

benchmark
-

Much above

Percent “excellent” or “good”

@ w2 = Compared to 2010

26
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*% Resident priorities

0
L’
d
Trendline data Key Driver Analysis (KDA)
*Cornerstone of customer

satisfaction research in the private

National sector

CBenchr’_nark «Tells what service evaluations
omparisons best predict how well you do

overall
“Key Drivers” *Focuses managers and staff on
activities that could “get the most

bang for the buck”
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3 Novi Action Chart™

Environmental Sustainability
Public Safety

iﬁimatai?:aof] [ Recycling ] 33 [ Traffic ] {_" m:m ] E
oo =

Emergency
preparedness

The




The City of Novi is interested in knowing
what priorities you think are important for
your municipal government. Please rate how
important you think each of the following
priorities should be to the City of Novi over
the next five years:

Make annual investments in municipal infrastructure (i.e. roads,
water and sewer)

Promote and maintain an attractive community
Make annual investments in facilities and equipment for police and fire
Preserve natural areas (including open spaces, wetlands and woodlands)

Make annual investments in parks and recreation/cultural facilities

Work cooperatively with neighboring communities, school districts and
other public entities

Adjust new and existing services to address Novi's changing
demographics

Promote services and programs for seniors
Expand and enhance recreational and cultural programs

©2012 National Research Center, Inc.

Custom Questions 2

The National Citizen Survey™

Percent “essential”
or
“Very important”

87%
83%

76%

72%

64%

62%

53%
52%
44%

The National Citizen Survey™

Please rate the following statements by circling the number Percent “strongly” or
that most clearly represents your opinion: “somewhat” agree

| would recommend Novi to friends as a place to live

| can envision living in Novi five years from now

If | were looking to purchase/rent a new home | would look
exclusively in Novi

©2012 National Research Center, Inc.
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Please indicate if each of the following is a major source,
minor source, or not a source of information for you about the
City of Novi and its activities:

City of Novi Newsletter (Engage!)
Word of mouth

City of Novi Web site (cityofnovi.org)
Novi News

Homeowners Association

Cable Television (Brighthouse Channel 13 or AT&T U-
verse)

E-newsletters (Keeping you Posted, E-Engage!, E-biz)
Social media (e.g., Facebook, Twitter, YouTube)

d ©2012 National Research Center, Inc.

Percent “Major source”

The National Citizen Survey™

. \Geographic Subgroup Comparisons

©2012 National Research Center, Inc.
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> Demographic Subgroup Comparisons

:E’ﬁ » Number of years in Novi

» Annual household income
» Race
» Age

©2012 National Research Center, Inc.

Conclusions

.Large numbe_r of Overall D|r§ct|on Police Services
increased ratings of Novi

Opportunities

Dig Deeper

©2012 National Research Center, Inc.
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Ei; " Questions?

— I'hank you!

e

| .

k National Research
’E Center, Inc.
7 Al 303-444-7863
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